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Huainan Beef Soup Is not only about food and culture, but also about endless reverie. Holding it up is like reading a thick history, full of energy and strength.



©JU SHENG NAN HUAI NAN BEEF SOUP

@ L HED

BAEBMERFAD
BRI BT 18 4 4k
PAdEIR & £ FIEHRE
TR R4 AR

REFERERERIRRIIE S B ER, 5F
2 e i G B B 2R PR R TR FE R o SR R 3
H [ 58 rl B 31 212300 % 4 il
RS R g B e R AE
BRI, 5 W25 RSad >,

55 Y P AL TR PR D SR

®



on L JE 12

* BRAND POSITIONING -

=

— 1
ol

NG N

A

Y
)
et

—
JIO L/
Mt

NI

NIB

- Ty 2]

) cR@INAAS

!

| m— |




©JU SHENG NAN HUAI NAN BEEF SOUP

@ S 2O

—o— —e— —0— 6
233 i%i% EF va R
it R 5 QN R ] PR iE

IRI2ZY NI U R RS DU LU R I w)is (WL
R T B ZEU fi 1 Pk JEHbRSE 5

notiese JIN ok x Th A

X7 FEgEmFRANEE, BERERTFRZUOKER. EFYEG. EAFEFERNBEEN,




©JU SHENG NAN - HUAI NAN BEEF SOUP

W —REFHAM ® RHELD

JERON H X8I ok RAH A FEHIXTE G IR 2
B LI R KR T 2 A YA L RRE S

@itedh < BAEAMEEN




CLIENT BASE QUALITY ©JU SHENG NAN - HUAI NAN BEEF SOUP

_!-4\.9%].&/‘&'&']-* 4TI ER nﬁﬂ ® ZMELO
5% g B GE 7 R UK

s
tx
- B
Pt

K

fh AR B TP
(F&4E)

EEER JUSHENG NAN
HUAINAN BEEF SOUP @% @ %




- BRAND VALUE - G4 E4H{H - BRAND VALUE -

=
=
=
©

-
1
=i

=
-
<
S
A
>
<
e
-

;

J[C

- BRAND VALUE - fHEHHH - BRAND VALUE -




w4 WA lE 1%
RN T RAEE S8
'], AR

DIHLHED I, 45
AR, BT &
Hh &4 14 2l (6% 37

Huainan Beef Soup Is not only about food and culture, but also about endless

155 2 W2 2 Bl 4
AR, hhHESE
B IP J 38 E

v

reverie. Holding it up is like reading a thick history, full of energy and strength.




- BRAND ADVANTAGE - fiha{LEs - BRAND ADVANTAGE

BRAND ADVANTAGE -

=
=
-3
o

BRAND ADVANTAGE - & 4% - BRAND ADVANTAGE -




sovr-) GEBER

N BEEF

souP- | @GE#EFR (- JUSHENG NAN - HUAINA

NAN BEEF

souP- | @E#FEFR (- JUSHENG NAN - HUAI

NAN BEEF

(-JU SHENG NAN - HUAI

- e

RSN

- QR )

- F )

- BE K448 )

RE )

- ODEE|)

(AN BHEE-R)
nB S4in 30 32

i
Mwm
K
o
4o
X
&
3
m




- BRAND VISION - f % - BRAND VISION

2
P
.
>
=
2
<
o
-

- BRAND VISION - fil % - BRAND VISION -




@ L)LiP/H % - BRAND VISION -

1. 66 A & & 4%
SEBHFERZTN
2. m bR EEFE
IPAEA

S THRERAER

A REE AN fass AR AERER
| resmenmen

NOISIN ANV&lE] -

pm
o
=
o
(@O
5ol
=
JE
@
=
]
| em—
@)




et
EYEE X LERER REER th—
FEREE (EET) 5% EF EWE .ﬁ

—

W {E e~ ERmMpE4+ER® _
ﬁk.?&u?%ﬁi?%ﬁﬁ%ﬁ :T
TR )

_ EEERENNE ZEWE
BB BEKERH eEEd R
REF2Aa" THK HE Ko B8
WE R R SutCNIDERE
HER (BELT) B ZEMHERE-®
| ﬁoﬁﬁatiwﬂxzﬁ£5Au&%ﬁ
bR EwMEdGaa E?Eu

EWREREEW HEah

| b ©2024 COPYRIGHT, | _ ;
. The e'ntire contents of khis case are copyrighted by Téamﬁe_at Brands company. 'and'redistribution

 SCHOLAR
JU SHENG
/)

4.&.- .

R

... —° o

o W

[ L : ==

[ o
4 =
-
-

or reproduction of any part or all of this case is prohibited. '

o S



(-JUSHENG NAN - HUAINAN BEEFSOUP- ) (EHEP (- JUSHENGNAN-HUAINANBEEFSOUP- ) (BH®REP ( -JUSHENGNAN-HUAINANBEEFSOUP- ) EREB

JU SHENG NAN
HUAINAN BEEF SOUP




L R









v ©2024 COPYRIGHT.
{}Eﬁ} The entire contents of this case are copyrighted by Teamfeat Brands company. and redistribution {ﬁg i}
or reproduction of any part or all of this case is prohibited.



\J A ©2024 COPYRIGHT.
{’Eﬁ} The entire contents of this case are copyrighted by Teamfeat Brands company. and redistribution {Egi}
or reproduction of any part or all of this case is prohibited.



JUSHENG NAN

 HUAINAN BEEF SOUP -

\J A ©2024 COPYRIGHT.
{’Eﬁ} The entire contents of this case are copyrighted by Teamfeat Brands company. and redistribution {@ E‘}
or reproduction of any part or all of this case is prohibited.






JU SHENG NAN B FAD JU SHENG NAN

. "EJE’E‘

T_¥ WV
R pe)

= A ‘:&‘r \: *“; % LOCALINGREDIENTS
SR A
Y, insinkE

o~ ' ‘."_-.;‘.
3 Yo @ C/ C/ @’ C/
0NN
B,
W
[ 38
N\
i)
v

HUAINAN AUTHENTIC

Eigxe )

ﬁ. ° S A b (@) \‘ﬁiﬁ n*iﬁ ©2024 Copyright..
xm i @ ¢ The entire contents of this case are copyrighted by Teamfeat Brands company. and redistribution or

*m ,2 TASTE OF HUAINAN reproduction of any part or all of this case is prohibited.



JU SHENG NAN JU SHENG NAN

- = -
= - T T 3
i ]
g e |
& P i - T I i i
5 a) Py

Ly

_ _': S e entire pOnténté'of this case are copyrighted by Teamfeat ﬁrandscompany, and red]stnbutlon R ¢
GRE T A LN ' or I‘epl"ﬂduction of any Pal‘t Orlauufthis caseispmhi‘bited, _-..h ..,..._._.- o ‘_I.I,,-'-I_‘:.I.I'l. PSRRI Ll LR




&£ R WO E

GENUINE
INGREDIENTS

~ RICH AND
MELLQOW SOUP

@ Eﬁip}kiﬁ ©2024 Copyright. ' '
The entire contents of this case are copyrlghted by Teamfeat Brands company. and redistribution or
reproduction of any part or all of this case is prohibited. _

TASTE OF HUAINAN










)

E
_“\\.uu




10 SHENG Nay

R4

At

(iE) “&_ —
ﬁ MAN @) J 4 . : —

5 e sl and redistribution or
2= TASTE OF HUATNAN=w} P iy

i

''''''''''



o | . | | v
\ .%1[ ‘H‘?;gw? 1 7 3 W“ = x‘%‘h_

TASTE OF HUAINAN

The entire contents of this case are copyrighted by Teamfeat Brands compan
reproduction of any part or all of this case is prohibited.

y.and redistribution or




U SHENG i
i ELETE AN

] 'flﬂ‘f-nwmw







SHENG NA
P

T

B A

-

PYRIGH
)y Teamie

HUAINAN | 275435 | BEEFSOUP

Or 311 Of thlf:} Cdse 1S Dpronit












RUESIP = {ERINTANN

= Giean ‘ S5\

BN
TASTE OF H

The entire contents of this case are copyrighted by Teamfeat Brands company. and redistribution or

‘ ©2024 Copyright.
reproduction of any part or all of this case is prohibited.




U SHENG NAN
PARR

LA

noa s RS gEE o sy sowe

{0 SHENG Ng
(TR

%

animan | TRETREDN sy




i L g e

) 7

‘* . i e L L o p——
g Bt S e S i S— e i & e —— nd 35 S
R T b .

24




TTAACHIA R R B — A ERR 6 ECHRF

TR eSS TR R RalS

ZES—IRSEZ AL  400-009-9671



